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Assignment One: Going Green[image: https://s.yimg.com/fz/api/res/1.2/145g1uTR.vGH2Xp8OC5n.A--/YXBwaWQ9c3JjaGRkO2g9MzAyMjtxPTk1O3c9NDk2Mw--/http:/datadiary2012.files.wordpress.com/2012/04/footstep-green.jpg]
Objectives:
· To practice close reading of a visual text using the semiotic method discussed in our textbook Signs of Life. 
· To also apply the concepts from the assigned readings to your analysis of an advertisement.
· To effectively organize an essay (thesis statement, focused paragraphs, introduction, conclusion) that forwards an argument using effective support and logical reasoning.
Readings
· From Signs of Life in the USA (three of the listed readings are optional)
· Julia B. Corbett’s “A Faint Green Sell: Advertising and the Natural World (235) This piece is long so give it time!
·  Phyllis M. Japp and Debra K Japp’s “Purification through Simplification: Nature, the Good life, and Consumer Culture” (128) This piece is long and fairly complicated—again, give it some time.
· Steve McKevitt’s “Everything Now” (143)
· Juliet B. Schor "Selling to Children: The Marketing of Cool" (218)
· Thomas Frank “Commodify Your Dissent” (150)--short piece
· James B. Twitchell’s “What We Are to Advertisers” (177)
Both Japp’s and Corbett’s essays will help you to formulate your paper--don't be intimidated by their length and style.
Assignment: This assignment asks you to study advertising’s exploitation of environmentalism in order to sell products. Specifically, you are asked to select and examine the various ways advertising invokes environmental values and natural imagery. The assigned readings will help us to conduct a semiotic analysis of these ads--what do the images represented in the ad(s) suggest to you about the American culture at large or a specific segment of our culture? And to what extent can you identify and apply the techniques discussed in the readings to your ad analysis The one restriction is that you use CURRENT “green” advertisements. Cleaning products, hybrid automobiles, even some travel ads are just a few to consider.
Select a set of Advertisements (1-2) (Most students use one) that employ concepts from the readings and then in a 900-1000 word essay address one of the following prompts:
NOTE: Your essay must reference (in a thoughtful way) at least two to three of the assigned readings from Signs of Life and include a works cited page.
Option I:
Select a single CURRENT  (2018-9) ad (or you may choose several) that uses nature as a backdrop, and conduct an in-depth analysis of it. As a critical framework, use the six reasons advertising can be “faint green” that Corbett outlines in her essay. You do not have to apply all of Corbett’s reasons to your ads—you can choose several that you think most apply. In addition to the Corbett essay you must also cite a second essay from the assigned readings as part of your analysis of the ad.  Ad suggestions: The 2017-19 Jeep ads (any model) will work well. Also the 2018-19 volvo and Subaru commercials work great. Of course, all ads for hybrids work well as do beer and water ads, and some hair and body care product ads. You can use current print ads or commercials for these products. In addition to applying concepts from the readings, you must include very specific visual details from the ads as support.
Your thesis addresses this question: How effectively does the ad you've chosen equate the product with nature?
These are just a couple of possibilities--you are free to choose other current print ads or commercials. if you are unsure about your choice, ask me:
Volvo s60 "Follow No One" Commercial (Links to an external site.)Links to an external site. [image: https://ilearn.laccd.edu/images/play_overlay.png]
 (Links to an external site.)Links to an external site.
Subaru (Links to an external site.)Links to an external site.[image: https://ilearn.laccd.edu/images/play_overlay.png]
Plug In America (Links to an external site.)Links to an external site.[image: https://ilearn.laccd.edu/images/play_overlay.png]
Jeep Wrangler (Links to an external site.)Links to an external site.[image: https://ilearn.laccd.edu/images/play_overlay.png]
Nature Valley Granola Bar (Links to an external site.) (Links to an external site.)Links to an external site.[image: https://ilearn.laccd.edu/images/play_overlay.png]
Nature Valley Granola Bar II (Links to an external site.)Links to an external site.
Option II:
Select one or several CURRENT commercials from the 2019 super bowl (see link below) then adopting and applying the perspectives of two to three authors assigned to this unit, write an essay in which you argue which ad most effectively (or problematically) employs 2 or 3 ideas from the readings— “Faint Green” (Corbett), “Purification through Simplification” (Japp and Japp), “Commodify Your Dissent” (Frank, optional), “Everything Now" (McKevitt), Juliet B. Schor's "Selling to Children: The Marketing of Cool" Twitichell’s essay on marketing categories.. As you approach this option, you might also consider how effective this type of advertising is for your community. Remember in Corbett's essay in concept five, "A Natural Disconnect," she notes that "some critics believe that advertising may be more powerful the less people believe it and the less it is acknowledged" (246). Basically, these critics are saying if we think we are immune to advertising, we are just fooling ourselves.  Again, in addition to applying concepts from at least two or three of the readings, you essay should include very specific visual detail as support 
Here are a sampling of several commercials from the 2019 Superbowl ads (and a few from 2018) and the link to all the ads. 
Michelob Ultra 2019 commercial (Links to an external site.)Links to an external site. [image: https://ilearn.laccd.edu/images/play_overlay.png]
Budweiser Made with wind Power 2019 commercial (Links to an external site.)Links to an external site. [image: https://ilearn.laccd.edu/images/play_overlay.png]
Avocadoes from Mexico 2018 (Links to an external site.)Links to an external site.[image: https://ilearn.laccd.edu/images/play_overlay.png]
Pepsi Commercial 2018 (counter culture) (Links to an external site.)Links to an external site.[image: https://ilearn.laccd.edu/images/play_overlay.png]
Here's the link to all the super bowl commercials:2019 superbowl commercials (Links to an external site.)Links to an external site. (Links to an external site.)Links to an external site. [image: https://ilearn.laccd.edu/images/play_overlay.png][image: https://ilearn.laccd.edu/images/play_overlay.png]
Option III:
Study one issue of a current travel magazine, focusing on the advertising. To what extent is nature presented as “sublime” or as backdrop? (again, you are using Corbett here). Use your observations to demonstrate, refute, complicate the idea that presenting nature as “unproblematic” can have a dangerous effect on our environmental consciousness. You should cite at least two of the assigned essays as part of your analysis and include specific visual details from the magazine. Again, include specific visual detail from several of the images as support for your argument.
Option IV:
Write an analysis of the contradictions you find in (1-2) green marketing campaigns/advertisements that present the possession of consumer goods as ways to achieve the simple life. Consult both Japp and Japp’s “Purification through Simplification” (128) and Julia B. Corbett’s “A Faint Green Sell: Advertising and the natural World” (235) to develop your response and include specific visual detail from the ad/commercial. Your thesis should address this question: How effectively does the ad you've chosen equate the product with nature and the simple life?
 
Tips for Success:
· Your essay must reference (in a thoughtful way) at least two to three of the assigned readings from Signs of Life and include a works cited page.
· Make sure that your argument is focused with a clearly articulated thesis statement and that this statement appears somewhere in the first 1-2 paragraphs. Your thesis should name/identify your ads and the degree to which you find them effective/ineffective or even problematic in their use of one or several of the concepts from our readings.
· Support all assertions with SPECIFIC VISUAL EVIDENCE/DETAILS  from the advertisement/commercial.
· Don't overlook the text in favor of the images, and don't overlook the images in favor of the text. Make sure that you discuss all aspects of the ads which are relevant to your analysis.
· It may help to first think about the target audience for a particular advertisement
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